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SLIGHT DIFFERENCE — Bob Howard 
of the T. Clifton Howard Company, Food 
Brokers of Baltimore, Washington, and 
Alexandria, Virginia, sent us a clipping 
from the December 20 issue of the “Alex- 
andria Gazette.” Under the head of 50 
years ago, the following item appears: 


“LABELING OF CANNED GOODS 


Hereafter all canned goods which have 
been colored artificially must be so 
marked. When canned peas are filled with 
copper or when analine dye is used to 
make cherries or strawberries a brilliant 
red, the fact must be marked in plain 
type on the can. This order was issued 
by Dr. H. W. Wiley, chief of the Bureau 
of Chemistry of the Department of Agri- 
culture, in a bulletin sent out yesterday. 
The department has decided that sulphate 
of copper, when used continually in 
canned goods, is injurious to health, and 
if the people are satisfied to eat food of 
this character, it is no more than right 
that they should be informed of what 
they are doing.” 


Curious, the writer checked the- pages 
of “The Canning Trade”, then known as 
“The Trade” and in the December 23, 
1904 issue, the following item appeared: 


“COLORED GOODS MUST BE SO 
LABELED 


Articles with the above heading and ap- 
pearing in numerous. daily papers 
throughout the country have caused un- 
necessary worry among canned goods 
packers and jobbers during the past week. 
the agricultural department has issued 

uch a regulation but it applies to the im- 
portation of foreign goods and not goods 
roduced in this country”... 


Yes, there is a difference between the 
‘rade press and the consumer press. 


e 


‘SET PROFIT—“Canned foods are the 

' profit backbone of our supermarkets. 
use of low handling costs, no refrig- 
‘ion, no high labor costs and steady 
“and, canned foods earn more for us in 
nh. profits than any other department. 
Turnover on canned foods is extremely 
high, and responds to unlimited increase 
in turnover ratios, and we constantly 
Stress the fact that whenever we can 
double our turnover, it is just like having 
two stores for the cost of one. We believe 
that it is more practical to increase turn- 
over and net profits from canned foods 
than from any of our other departments.” 


... L. B. Smith, President of Thorofare 
Markets, a $60-million supermarket chain 
in western Pennsylvania (From the Con- 
tinental Can Company “Merchandiser 
Digest”.) 
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PLENTIFUL — It’s good news indeed to learn that canned corn 
FOODS and canned green beans have been added to the 

U. S. Department of Agriculture’s February 
Plentiful list (see page 8). The standards for designation on the 
list are understandably tough. The formal requirements are that 
the food must be plentiful, that it must be generally available at 
wholesale and retail channels, and that it must not be a luxury 
item, but one generally or normally used by the consumer. Fair 
enough standards to be sure, but when it comes to the application, 
the standards must be fullfilled to the Nth degree. Many canners 
know that that is not as easily said as done. As bad off as corn was 
last year, U.S.D.A. would not consent to the listing. 

So one more promotion, that well may be the biggest of them all, 
is dropped in the laps of the canning industry. Though it affects 
only two commodities, the facts are that these are almost without 
exception the only two canned food commodities in trouble market- 
wise. Canned tuna is already on the list. 

The question before the House now is what are corn and bean 
canners going to do about it. To be sure, powerful forces will be 
brought into play that will move a lot of beans and corn even if 
the majority of canners turn in their usual blanks. But think what 
could happen if every bean and corn canner and broker to a man 
got behind this drive with all sales and merchandising guns blazing. 
If every canner addressed but one letter to each of his buyers and 
every broker mentioned it but once on his regular call, think of the 
volume of publicity that would be built up. 

Could be that even those more fortunate firms and individuals 
who are in position to, and plan to hold over till next year for a 
profitable price, might have to break down and make a pack in ’55 
anyway. Could be also, that many others not so fortunate might 
still be in business come another year. 


GROWING YOUR —Manry processors at this time are weigh- 

ing the factors for and against growing 
OWN CROPS their own crops. At the Pennsylvania 
Fieldmen’s Conference last February, Morton Adams of the Alton 
Canning Company, New York, gave 10 good reasons why a canner 
should grow his own crops. The paper was reproduced in the March 
8, 1954, issue of “The Canning Trade” and was received by readers 
with a great deal of interest. At the Ontario Meeting this past Fall, 
Mr. Adams made much the same talk as in understandable, because 
his reasons are basic. Mr. Adams told the Canadians that the 
strongest evidence in favor of the processor growing his own crops, 
or at least part of them, is the increasing number of processors 
doing just that. The fact that Mr. Adams is being called on to 
address a number of Canners Schools is further evidence that more 
and more processors are interested. Apparently the subject will 
come in for an airing at one of the raw products conferences at 
the NCA Meeting. 

Mid-February is a bit late to make any drastic changes in plans 
for 1955. Also, the fact that acreage promises to come a bit on the 
easy side this year will undoubtedly delay any general movement in 
this direction. At the same time the trend is a very definite and a 
very natural one, now that processors are supplying just about 
every service, except the plowing, planting and cultivation. 
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Corn and Beans on U.S.D.A Plentiful 
List--National Can Corn Week 


Items to be designated for extra atteniion of press, radio and tele- 
vision beginning January 31. List used by distributors as guide in 
developing advertising programs, store display promotions and 


merchandising. 


Canned sweet corn and canned green 
beans have been approved for listing on 
the U. S. Department of Agriculture’s 
list of plentiful foods for February, ac- 
cording to an announcement by the Wis- 
consin Canners Association. The plenti- 
ful foods bulletin, the main operating 
tool of U.S.D.A.’s plentiful foods pro- 
gram, is issued monthly to about 20,000 
addresses, the majority being organiza- 
tions and groups who re-issue the list to 
their individual members. It is given 
general publicity in newspapers, radio 
and television. 

Food wholesalers and retailers use the 
bulletin as a guide in developing their 
regular advertising programs, their in- 
store display promotions, and other mer- 
chandising activities. Restaurants, hotels 
and other food service establishments use 
it as a food purchasing guide. The press, 
radio, television and allied industries 
pass this information on to consumers 
through food-page columns, women’s 
radio and television programs, demon- 
strations, and in other ways. 

The addition to the list was made at 
the request of the Wisconsin Canners 
Association Marketing Committee on De- 
cember 22. The Wisconsin Bulletin of 


January 5 reports the receipt of a letter 
dated December 30 from Mr. G. Chester 
Freeman, Chief of the Food Trades 
Branch, Food Distribution Division of 
U.S.D.A. stating that the Review Com- 
mittee had approved inclusion of the two 
items for the February list. Mr. Free- 
man advised the Association that the 
write-up covering these two items will 
designate them for extra attention via 
press, radio and television during the 
period January 31-February 6. 


CANNED CORN WEEK 


The Wisconsin Association Marketing 
Committee has also approved a sugges- 
tion of a wholesaler that the various as- 
sociations of food distributors be re- 
quested to urge their members to feature 
canned corn, and that March 21-26 be 
designated as National Canned Corn 
Week. The Association has already had 
favorable response on this suggestion 
from the National Association of Retail 
Grocers. Contact has also been made 
with National American Wholesale Gro- 
cers Association, the United States 
Wholesale Grocers Association, the Na- 
tional Association of Food Chains, and 
the Super-Market Institute. 


GROCERY MARKETING FIRM 
ORGANIZED 


Joseph M. Waters, well known food in- 
dustry executive, has opened offices at 
480 Lexington Ave., New York, and is 
now serving as a marketing consultant 
to selected industry clients. Connected 
with him in the new firm of Joseph M. 
Waters and Associates is Mrs. Waters, 
the former Alice W. Brown, who was 
previously director of home economics 
for Hawaiian Pineapple Co., Ltd., and 
the Campbell Soup Co. 


The Waters organization offers gro- 
cery manufacturers and distributors a 
broad range of services including the 
creation of merchandising ideas and pro- 
grams, brand name development and new 
product sales campaigns, package and 
label improvement and _ development, 
receipe creation, product publicity and 
trade relations. 


Mr. Waters has had 37 years of ex- 
perience in the food industry and most 
recently was executive vice president of 
the Snow Crop Division of Clinton Foods. 
He started his career with A&P in 1917 
and was with that organization until 
1939 when he was named vice president 


in charge of sales and advertising for the 
C. D. Kenny Division of Consolidated 
Grocers, Ine. 


In 1941 he joined McCormick & Com- 
pany in Baltimore and was vice president 
and director of merchandising of that 
organization in 1949 when he resigned to 
accept the Snow Crop position. 


Continental Can Company has signed a 
service agreement with Toyo Seikan 
Kaisha, Ltd., of Tokyo, largest can manu- 
facturer in Japan, it has been announced 
by Lowell K. Hanson, general manager 
of Continetal’s Overseas Division. Under 
terms of the agreement, the Japanese 
company, represented by M. Yoshikawa, 
managing director, becomes a licensee to 
use Continental’s machinery, manufac- 
turing processes and technical knowledge 
in the metal container field, he said. 
Toyo Seika, a manufacturer of open-top 
and general line cans, has four factories 
located in Shimizu, Osaka, Tobata and 
Tokyo. Continental has similar service 
agreements with other foreign container 
companies in more than 15 countries. 
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\ 
HUMPHREY AND PAINE 
TO ADDRESS CANNERS 


The Honorable George M. Humphrey, 
Secretary of the Treasury, and Ralph D. 
Paine, Jr., publisher of “Fortune” mag- 
azine, will be featured speakers at the 
general session of the 48th annual con- 
vention of the National Canners Associa- 
tion in Chicago, Saturday morning, Feb- 
ruary 19. 

Mr. Humphrey it is expected, will 
stress government and business relations. 


His broad experience in the business 


world before his appointment to the 
Eisenhower Cabinet provides a fitting 
background for an interesting discussion. 


Mr. Paine, one of the outstanding mag- 
azine publishers of the country, has been 
chosen as a speaker in recognition of the 
increased consumer and trade relations 
activities of the Association. 

The opening session on Saturday 
morning will be the only general session 
of the convention. At this time Presi- 
dent Willkie will present greetings, the 
nominating and resolutions committees 
will make their reports and the newly 
elected officers installed. 


BROKERS TO HEAR 
ADVERTISING EXPERT 


Dr. Virginia Miles who is Manager of 
Motivational Research at McCann- 
Erickson, Ine. national advertising 
agency, will be one of the featured speak- 
ers to address the annual business con- 
vention of the National Food Brokers 
Association on Saturday, February 19 at 
the Palmer House in Chicago. Dr. Miles 
will take as her subject, “New Tool for 
Effective Advertising — Motivation Re- 
search”, 

NFBA Counsel Paul F. Myers will talk 
on the timely subject, “Important Legal 
Obligations of the Food Broker and His 
Association”. 


Brokers will be busy all day Saturday 
discussing many other important subjects 
at their annual business meeting. The 
scene is the Grand Ballroom of the 
Palmer House. 


R-P BILL INTRODUCED 


The Equality of Opportunity Bill de- 
signed to strengthen the Robinson-Pat- 
man Act has been introduced in both 
houses of Congress. On January 5 Con- 
gressman Wright Patman_ introduced 
H.R. 11 with the endorsement of nearly 
50 Congressmen. On January 6 Senator 
Estes Kefauver introduced S. 11 which is 
co-sponsored by 29 other Senators. 


These two bills are identical and are 
supported by the National Food Brokers 
Association, the U. S. Wholesale Grocers 
Association and other groups identified 
in the past with the strengthening of the 
Act. It is expected that other bills de- 
signed to weaken the Robinson-Patman 
Act will be introduced. 
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Raw Products Conferences 
Offer Varied Program 


Wisconsin, Indiana, Ohio, California and Pennsylvania Processors 
to hear the latest on grower relations, soil management, insect 
control and the Pesticide Law, irrigation, harvesting equipment, 
variety trials and many other pertinent subjects. 


(California Conference—See page 4) 


WISCONSIN 


Annual raw products conference spon- 
sored jointly by the Wisconsin Canners 
Association and the University of Wis- 
consin will be held at Babcock Hall at 
the University of Madison on January 25 
and 26. A morning and afternoon session 
beginning at 9:00 a.m. and 1:00 p.m. re- 
spectively, will be held on each of the 
two days, with a banquet scheduled for 
the evening of January 25 at 6:30. 


TUESDAY, JANUARY 25 


At the Tuesday morning session P. E. 
Hoppe of U.S.D.A. will start the pro- 
gram with a report entitled “Cold-Test- 
ing Sweet Corn Seed’. W. H. Gableman 
of the University will lecture on the “Re- 
sponse of Green Bean Varieties to Irri- 
gation”, J. W. Apple will discuss “Insect 
Problems”, and Joseph E. Burger, Sales 
Manager of Corneli Seed Company, will 
deliver a paper entitled, “How to Get 
Better”, 


in the afternoon A. C. Moll of Stokely- 
Yan Camp will describe the activities of 
the NCA Technical Advisory Committee. 
MH. Mitchell of The Larsen Company 
vill report on the Research Recommen- 
ons of the Wisconsin Canners Raw 
luets Committee. K. P. Buchholtz of 
‘Tniversity will describe Research in 
Ch. ieal Weed Control, D. J. Hagedorn 
will lecture on the Pea Root Rot Project. 
The session will conclude with a film, 
“Are You Inviting Corn Picker <Acci- 
dents?” 


At the banquet in the evening Gustav 
Bohstedt will deliver a talk on “Agricul- 
ture in Latin America” illustrated with 
3-D color pictures of his own making. 


WEDNESDAY, JANUARY 26 

Wednesday morning session will begin 
with a film on the Chisholm-Ryder 
“Mechanical Bean Picker.” This will be 
followed by an address by H. L. Link of 
Food Machinery & Chemical Corporation 
on “The Economies of Corn Harvesters”. 
K. C. Berger of the University will sup- 
ply “Fertilizer Presciptions for Canning 
Crops”; P. E. Benson of Green Giant will 
discuss Canner Grower Relations and 
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R. J. Penn of the University will discuss 
the Outlook for Wisconsin Agriculture. 


The afternoon session will begin with 
a description of Soil Tests for Nitrogen 
by John Hanway of Iowa State and O. J. 
Attoe of the University of Wisconsin. 
W. F. Watkins of Olin Mathieson Chemi- 
cal Corporation will speak on Commer- 
cial Fertilizers for Canning Crops and 
Professor Chapman of the University 
will take as his topic, “Anhydrous Am- 
monia as a Source of Nitrogen Ferti- 
lizer’. Equipment for applying Anhydrous 
Ammonia will be displayed at this ses- 
sion. The exhibit is being arranged by 
Mr. Ronald Strohbusch of Cambridge, 
Wisconsin. 


INDIANA 


The 29th annual Canners and Field- 
men’s School sponsored by the Purdue 
University and Indiana Canners Associa- 
tion will be held in the Faculty Lounge, 
Purdue Union, January 26, 27 and 28. 
Extension Specialist Roscoe Fraser has 
lined up an interesting program covering 
soils, fertilizer insect and disease control, 
irrigation, varieties and many other sub- 
jects of importance to the Canner, 
Fieldmen and Management as well. 


THE TWENTY-SIXTH 


At the morning session beginning at 
10:00 A.M. on the 26th, Dr. G. F. War- 
ren of Purdue will report on the results 
of fertilizer and sugar sprays on plants 
at the O’Neall Farm. Mr. Fraser will 
discuss plans for the 1955 State Fair and 
there’ll be a panel discussion on the sub- 
ject, “The Soil as a Reserve Bank of 
Plant Foods”. 


In the afternoon A. C. Moll, Stokely- 
Van Camp will tell of developments by 
the NCA Technical Advisory Comittee 
on raw products research. USDA’s Dr. 
Frank Irons, Dr. W. T. Schroeder of the 
New York State Agricultural Experi- 
ment Station, Dr. R. W. Samson and Dr. 
George Gould of Purdue will discuss Re- 
search in Air Blast and Concentrate 
Spraying, 
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School continues well into the evening 
of January 26 with Director H. J. Reed 
speaking on “Our Stake in Research” be- 
ginning at 7:30 P.M. Dr. E. C. Steven- 
son of Purdue and Shelvie Baker of the 
G. S. Suppiger Company will discuss to- 
mato varieties and Dr. G. F. Warren 
will speak of the Possibility of Eliminat- 
ing Weeds in Direct Seeding. 


THE TWENTY-SEVENTH 


Beginning at 8:30 A.M. on January 27 
William Luckman of Illinois University 
and George Gould of Purdue will discuss 
Insect Control on Canning Crops. They 
will be followed by C. J. Bottum and 
George Doup of the Indiana Farm Bu- 
reau who will tell about Indiana’s New 
Marketing Program. Warren Spangle, 
Indiana Canners’ Association Secretary 
will speak of some of the current prob- 
lems of the association. 


At 1:15 P.M. on the 27th John R. Ickes 
and Max Chenoweth of Portland and P. 
R. Macklin of the Naas Corporation will 
describe the National Winning 4-H Veg- 
etable Demonstration, “Teaching Water 
to Walk”. This will be followed by a 
description of the new plastic plant beds 
by Dr. N. K. Ellis. Dr. Bertrand of the 
U.S. Weather Bureau will speak of the 
weekly area forecast available and ex- 
plain how they can be used in disease 
control. 


The initial operating cost, applications 
and methods of irrigating tomatoes will 
be explained by G. G. Williams of the 
Agronomy Department, Purdue. 


At 5:45 P.M. the Canner-Survivors- 
Dinner will be held. As usual this will be 
a mixture of pleasure and business with 
the “Midnight Oil Burners’ going into 
session at 8:30 P.M. Topics of discussion 
here will be, growing 25 tons per acre, 
new and old tomato varieties, hormone 
sprays for canning crops, etc. 


THE TWENTY-EIGHTH 


Beginning at 9:00 A.M. on the 28th 
Dr. N. K. Ellis will discuss inspection 
problems. He will be followed by F. C. 
Gaylord and a panel of canners who will 
describe what the Purdue standardiza- 
tion and sanitation program offers. The 
new seed certification program will also 
be discussed at this session. 

In the afternoon Dr. N. W. Desrosier 
of Purdue will describe a new approach 
to sweet corn grading and the Purdue 
Colormeter for raw and finished products 
grading will be described by Gale 
Ammerman. 

At 3:00 in the afternoon there’ll be an 
Executive Meeting of the Indiana Can- 
ners’ Association. 


OHIO 


The 24th Annual Ohio Conference for 
Canners, Fieldmen and Growers of Veg- 
etable Crops for Processing will be held 
January 31-February 1, Ohio Union 
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RAW PRODUCTS CONFERENCES--Continued 


Building, The Ohio State University, 
Columbus, Ohio. 


The latest information on production 
of vegetables for processing will be pre- 
sented at this two-day meeting sponsored 
by the Agricultural Extension Service of 
the Ohio State University in cooperation 
with the Ohio Canners Association. 


Out-of-state speakers appearing on the 
program include C. B. Sayre, Head, Dept. 
of Vegetable Crops at New York State 
Agricultural Experiment Station, Ge- 
neva, N. Y.; Werner L. Nelson, Ameri- 
can Potash Institute, Lafayette, Indiana, 
and L. S. Hartley, Manager of Agri- 
cultural Development, Baltimore and 
Ohio Railroad. Sayre will talk in the 
Tomato Session on Cultural Practices for 
Increased Tomato Yields and High Qual- 
ity, and discuss for the sweet corn proc- 
essors and fieldmen, the Effect of Ferti- 
lizer, Irrigation, and Plant Population 
on Yield and Ear Size of Sweet Corn. 
Nelson’s talk will cover Some Principles 
of Fertilization and Management of Veg- 
etable Soils. Hartley will deliver the 
banquet adress at the Monday night 
meeting. 


Other subjects to be discussed include 
Latest Information on Pest Control by 
J. P. Sleesman, Dept. of Entomology, 
Ohio Agricultural Experiment Station; 
a Report on New Equipment for Har- 
vesting Tomatoes by Von Jones, Gettys- 
burg, Greenville Canning Co.; Latest In- 
formation on Tomato Anthracnose and 
Bacterial Wilt by B. F. Janson, Dept. of 
Botany and Plant Pathology, Ohio State 
University; and Tomato Grade Relation- 
ship Interpretations by W. A. Gould and 
R. B. Davis, Dept. of Horticulture, Ohio 
State University and Ohio Agricultural 
Experiment Station. 


John Slipher, Soil Technologist at Ohio 
State University, will discuss What 
Makes Soil Tick? This discussion will be 
specifically related to the properties of 
soils used in canning crop production. 
The New Social Security Law As It 
Affects Employers of Farm Labor will 
also be included in the program. Pos- 
sible Uses of Tissue Analysis in Produc- 
tion of Horticultural Crops will also be 
discussed. 


SWEET CORN 


Processors and fieldmen interested in 
sweet corn will have a special session de- 
voted to this crop. In addition to the talk 
by C. B. Sayre, topics include “Looking 
Ahead on Corn Insect Control” by T. H. 
Parks, Extension Entomologist, Ohio 
State University, and a Progress Report 
on the Raw Product Phase of the Sweet 
Corn Grade Relationship Report by W. 
A. Gould and others working on this 
research. 


One of the highlights of the meeting 
will be the recognition of County and 
State winners in the Ohio Top Ten To- 
mato Club. This will occur at the din- 
ner meeting on Monday evening, Jan- 
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uary 31. County winners will receive pen 
and pencil sets; while State champions 
will be awarded engraved wrist watches. 
The awards are provided by the Balti- 
more and Ohio Railroad. 


PENNSYLVANIA 


All sessions of the 10th Annual PCA 
Fieldman’s Conference will be held in the 
new assembly room of the Nittany Lion 
Inn on the campus at Pennsylvania State 
University, State College, Pennsylvania, 
February 2 - 3 - 4. 


FEB. SECOND 

The opening session of the Conference 
will be at 2:00 P.M. on Wednesday, Feb- 
ruary 2, with a welcome to the canners’ 
fieldmen from Dr. Lyman E. Jackson, 
Dean of the College of Agriculture. He 
will be followed by Dr. Herbert Albrecht, 
Associate Dean and Director of Agri- 
culture and Home Economics Extension 
for the University, who will speak on the 
trends of agriculture today. The remain- 
ing portion of this first session will be 
devoted to a report of recently completed 
research studies undertaken by members 


of the University’s Horticulture and 
Botany Departments. 
FEB. THIRD 


On Thursday, February 3, the morning 
program will deal with several aspects 

. soil-plant relationships, engineering, 
and the legal and financial aspects of 
irrigation. Dr. R. E. Larson, Professor 
W. L. Barr, and F. W. Peikert will 
handle the discussions. 

Dr. Frank App, Director of Research 
and Development at Seabrook Farms will 
wind up the Thursday morning session 
with a paper on Soil Management. ° 

Dr. Victor Boswell, Head of USDA’s 
Agricultural Research Service at Belts- 
ville, Maryland, will make a report on 
“Agricultural Chemical Residues —A 
Source of Abnormal Flavor in Food 
Products”—immediately following lunch 
on Thursday. The fieldmen will next be 
given some recommendations for control 
of plant insects and diseases and these 
recommendations will be discussed by Dr. 
Kirby and Mr. Undine of the University. 

Professor J. H. Eakin, Jr., Agronomy 
Extension, will conclude the afternoon 
program on Thursday with a paper on 
the proper use of nitrogen carriers and 
the advantages and disadvantages of 
their use. 

The Fieldmen’s Annual Banquet on 
Thursday evening at the State College 
Hotel will be a tribute to Pennsylvania 
State University’s Centennial celebra- 
tion, and Mr. Richard C., Maloney, As- 
sistant Dean of the College of Liberal 
Arts, will be the guest speaker. 


FEB. FOURTH 
Friday morning’s session—February 4 
—will wind-up the three-day meeting. 
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Highlighting this session will be a report 
by Dr. S. G. Younkin, Director of Re- 
search at Campbell Soup Company, on 
Tomato Disease and Breeding Research 
Program at Campbell’s. 

There will also be an inspection and 
explanation of the Purdue Color Meter 
by Dr. White of the University, followed 
by the showing of films of the mechani- 
cal bean picker and mobile pea viner. 


CALIFORNIA CUTTING BEE 


The 32nd annual fruit and vegetable 
sample cuttings of the Canners League 
of California are to be held in the Fair- 
mont Hotel, San Francisco, California, 
January 27 and 28. Fruits will be given 
attention the first day, with a reception 
by suppliers that evening. Vegetables 
will be judged the following day, fol- 
lowed by a business luncheon meeting. 


N.A.F.F.P. PUBLISHES COST 
ACCOUNTING MANUAL 


Publication of A Manual of Cost Ac- 
counting for Frozen Food Packers has 
been announced by the National Asso- 
ciation of Frozen Food Packers. The 
Manual, consisting of 84 pages and 12 
chapters, describes in detail a uniform 
cost accounting system which was de- 
veloped by the N.A.F.F.P. Uniform Cost 
Accounting Committee. While the ac- 
counting system is tailored to frozen 
fruit and vegetable operations, members 
of the Committee emphasize that the 
basic principles have application to 
frozen juice and specialty packers. The 
Association’s Committee that developed 
the Manual includes Mr. Hugh Sandoz, 
Chairman, Pictsweet Foods, Inc.; C. H. 
Broad, Snow Crop Marketers; L. R. 
Burkhead, Stokely’s Honor Brand; A. E. 
Lankford, Phillips Packing Company; 
G. E. Hammond, John H. Dulany & Son, 
Ine.; Frank Snavely, Consumers Packing 
Co. and Vernon Gross, Spiegl Farms, Inc. 

The purpose of this Association project 
is to make available to its members and 
other interested packers a uniform cost 
accounting system. Many in the industry 
are convinced that adoption of a uniform 
cost accounting system by frozen food 
packers would be an extremely salutary 
development. They point out that this 
would encourage intelligent pricing poli- 
cies since it would make sure that pack- 
ers are aware of all their costs when 
they calculate prices. Moreover, a fur- 
ther advantage cited is that adoption of 
a uniform cost accounting system would 
be a first step towards compiling average 
area costs. Individual packers could then 
compare their individual costs against 
these area averages and make progress 
in cost reduction. 

The Association has distributed copies 
of the Manual to its member packers. 
Others who are interested may obtain 
copies at nominal cost by contacting 
N.A.F.F.P. headquarters in Washington, 
D. C. 
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TUC ANNOUNCES 
IMPROVEMENTS 


A series of major improvements in the 
TUC Cutter and the commercial avail- 
ability of the Double Shear Cremaker 
were announced by the United Company, 
specialists in corn canning equipment of 
Westminster, Md., through its Vice Presi- 
dent, Paul Cover on January 5. 

In making the announcement, Mr. 
Cover said that these improvements are 
probably of even greater significance and 
value than the TUC Cut-All Attachment 
announced last year at this time. The 
Cut-All Attachment, it will be recalled, 
enables the feeders to become proficient 
operators in a few minutes, renders im- 
possible multiple chockes and greatly in- 
creases the recovery. 

The improvements in the TUC Cutter, 
according to Mr. Cover, neutralize most 
feeding errors, give greater accuracy in 
cob-centralization for correct cutting, 
permits even gentler handling of tender 
ears of corn, and impart a new smooth- 
ness and regularity to the overall ma- 
chine function. Maintenance and adjust- 
ment are greatly simplified and a new 
precision to the regulation of depth of 
cut, and better control over the bigger, 
(differently-shaped hybrid ears of corn is 
provided. The life and accuracy of vital 
cutter-head parts is also substantially 
lengthened, Mr. Cover says. 

All of these improvements are appli- 
cable to models of TUC Cutters built 
during the last 15 years, may be installed 
by the canner and cost little. Some of 
hem fit the earlier TUC Cutter models. 

With a capacity of over 12,000 pounds 


of cut corn per hour, sufficient cream for 
more than 500 No. 303 cans per minute, 
the Double Shear Cremaker provides a 
perfection of reduction not heretofore 
obtainable by any method. The time of 
the mixing cycle is shortened materially 
and the degree of reduction, Mr. Cover 
advises, may be regulated through the 
full range by finger tip control while the 
machine is operating at maximum capac- 
ity. The grinding is effected in a sub- 
stantial absence of oxygen, and without 
harmful flash-temperature rise. 


TAMALE FILLER 


A machine so versatile that it fills 
several varieties of Mexican foods from 
tamales to refried beans has been de- 
veloped by tht F. L. Burt Company for 
Elena’s Food Specialties, San Fran- 
cisco. Though small and compact, the 
machine fills from 15 to 30 bottles, jars 
or cans per minute and is adjustable from 
1 to 32 ounces. Particularly practical for 
this type of variety filling, the machine 
is quickly and easily cleaned and handles 
both liquids and_ semi-solids. Manu- 
factured by F. L. Burt Company, 571 7th 
Street, San Francisco, California. 


NEW HIGH CAPACITY 
CHLORINATOR 


An improved high-capacity solution 
feed type chlorinator with a corrosion- 
proof polymer-impregnated fibre glass 
cabinet that never requires painting, has 
been developed by the Fischer & Porter 
Company, Hatboro, Pennsylvania. Use 
of the diaphragm regulator principle 
permits a safe, reliable, mechanically- 
enclosed chlorinating machine  con- 
structed entirely of corrosion-resistant 
materials. 


Manual adjustment of chlorine gas in- 
jection is made by the rate valve on the 
front of the cabinet, and the actual flow 
rate is observed through the glass flow 
meter. Six metering tube and float com- 
binations, interchangeable from the front 
of the cabinet, provide 10 to 1 or greater 
overlapping flow ranges from a minimum 
of 100 pounds per day to a maximum of 
8,000 pounds per day of chlorine gas. 


\VOR ENHANCER! First shipment of Monosodium Gluta- 
m by General Mills, Ine. to the Pacific Coast was made 
recently to American Home Foods, Dennison Division, in Oak- 
To assist in the delivery of the “flavor en- 
hancer”, Anna Marie Bengtsson was on hand to show Ed Mac- 
Gregor, Production Manager of Dennison, (left) and Philip 
Lyons (Olsen-Lyons Co.) how to enhance the delicious flavor of 
Dennisons food products. General Mills is represented on the 
Pacific Coast by Olsen-Lyons Co., San Francisco, well-known 
Sales Agents and Canned Foods Brokers. 


land, California. 
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Thomas and Company of Frederick, 
Maryland, will maintain headquarters in 
Room 644 of the Conrad Hilton at the 
NCA Convention in Chicago. Represen- 
tatives, according to William C. Meintzer, 
Sales Manager, will arrive on Saturday, 
February 19, and depart on Wednesday, 
February 23. 


Edward E. Burns, Morton Adams, and 
H. B. Pearson will represent the Alton 
Canning Company, Inc., of Alton, New 
York, at the National Canners Conven- 
tion in Chicago. Arriving on February 
18, the three will make their headquar- 
ters in Room 1234-A, Conrad Hilton. 


Ralph Dale Swick, a student at Indi- 
ana University, wrote his doctors disser- 
tation in accounting on the subject, 
“Analysis of Cost Accounting Methods 
Indiana Tomato Canning Industry with 
Proposal for Uniformity.” Copies are 
available at the Indiana University 
Library. 


Joseph B. Fasano has been appointed 
manager of the San Francisco, California 
branch of Libby, McNeill & Libby. He 
succeeds S. T. J. Brigham who has re- 
tired after 40 years of service with the 
company. 


The Beech-Nut Packing Company has 
announced two promotions in the food 
laboratory at its main plant in Canajo- 
harie, New York. Michael Kubovciak has 
been appointed Head of the Bacteriology 
Laboratory and Wendell F. Phillips has 
been named Head of the Food Chemistry 
Laboratory. Kubovciak, a native of 
Little Falls, New York, is a graduate of 
Syracuse University. Phillips whose 
home is in Revere, Massachusetts was 
graduated from Colby College, Maine 
with a B.S. in Chemistry. Both ap- 
pointees have been associated with 


Beech-Nut since 1948. 


Shelby T. Grey, District Chief of the 
Food and Drug Administration at Chi- 
cago has been appointed Chief of FDA’s 
Division of Program Research at Wash- 
ington. Mr. Grey succeeds Robert S. Roe 
who recently was named associate com- 
missioner. George P. Daughters, District 
Chief at Baltimore will succeed Mr. Grey 
in Chicago. Mr. Daughters replacement 
has not been announced at this time. 
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William H. Martindill, formerly Vice 
President of the G. S. Suppinger Com- 
pany in St. Louis and prior to that an 
executive with Stokely-Van Camp _ in 
Indianapolis has been elected president, 
treasurer and chief executive officer of 
the South Bend Bait Company, South 
Bend, Indiana. Mr. Martindill joined the 
tackle firm in 1953 as executive vice 
president and was named general man- 
ager a year later. The firm is one of the 
world’s largest manufacturers of quality 
sport fishing tackle. Manufacturing 
plants are maintained in Spencer, Maquo- 
keta and Estherville, Iowa. 


30th Annual Raw Products Conference 
sponsored jointly by the New York State 
Canners and Freezers Association and 
the New York Experiment Station at 
Geneva, will be held at Jordan Hall, 
Geneva, February 8 and 9, according to 
an Association announcement this week. 
The program will be announced in next 
weeks issue of this publication. 


Officers and directors of the National 
Food Distributors Association will enter- 
tain the Food Trade Press at a cocktail 
party and buffet supper in the Gold 
Room of the Hotel Sherman, Chicago, on 
Monday, February 21 at 6:00 p.m. The 
N.F.D.A. Directors’ Meeting will be held 
in conjunction with the Canners’ Conven- 
tion in Chicago, at which time plans and 
program arrangements will be discussed 
for the 28th Annual N.F.D.A. Convention 
and Exhibits scheduled for Chicago next 
August. 


Richard P. Byrne, U. S. Army Canned 
Foods Buyer formerly at Baltimore and 
more recently at Orlando, Florida, has 
been transferred to the Columbia QM 
Market Center, 1321 Pendleton Street, 
Columbia, South Carolina. The transfer 
was effective January 1. 


Ferry-Morse Seed Company, through 
Vice-President Harry H. Hobbs, has an- 
nounced the appointment of James W. 
Wilson to the position of Advertising 
Manager, a responsibility handled by 
Mr. Hobbs for many many years. Mr. 
Wilson joined Ferry-Morse in 1948 fol- 
lowing graduation from the University 
of Missouri, College of Agriculture. He 
became assistant advertising manager in 
1953. He will continue to maintain his 
office in the Detroit headquarters. 
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Dr. Howard D. Brown, Professor of 
Horticulture Products, Ohio State Uni- 
versity, is making a satisfactory recov- 
ery from a recent operation in.a Colum- 
bus hospital. Dr. Brown has returned to 
his Worthington, Ohio, home. 


The Cambridge Wire Cloth Company 
has announced the appointment of Rich- 
ard Roche as Personnel Director. Mr. 
Roche has been associated with the Cam- 
bridge Wire Cloth Company for the past 
fourteen years. 


DOLE NEGOTIATES LOAN FOR 
CAN PLANT 


The Dole Hawaiian Pineapple Com- 
pany has obtained a loan of $4,000,000 to 
finance its new tin can manufacturing 
plant in Honolulu, construction of which 
will begin within three months, Henry A. 
White, Dole president, announced today. 


The loan includes $2,750,000 from the 
New York Life Insurance Company and 
$1,250,000 from the Guaranty Trust Com- 
pany of New York. 

It is estimated that the can plant will 
cost about $3,000,000. The balance of the 
loan will be used for other capital im- 
provements still in the development 
stage. 


Dole is now ready to place orders for 
its can-making equipment and final plans 
are being completed on the plant build- 
ing, Mr. White said. 


To be located adjacent to the Dole 
plant in Honolulu, the plant building will 
be a one-story structure of approxi- 
mately 76,000 square feet, about evenly 
divided between factory and tin plate 
warehouse areas. Bright cans will be de- 
livered to the cannery by conveyors en- 
closed in an elevated bridge 260 feet 
long. 


Plant machinery is designed to produce 
Dole’s present annual requirements of 
approximately 300 million cans, with an 
additional margin of capacity for future 
expansion. Cans will be fabricated from 
tin plate imported from supplies in the 
mainland United States. 


The plant is scheduled to be in opera- 
tion by early 1956. 
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J. C. Corrigan Company, Inc. of Boston, 
Massachusetts, engineers, manufacturers 
and erectors of conveying systems have 
announced the opening of a sales office 
in New York City at 420 Lexington Ave- 
nue, Gilbert Lavoie has been appointed 
Sales Engineer. 


N M E M R AM REGISTERED TRADE-MARK 


J. Howard Hamilton, formerly com- 
modity manager in the general sales de- 
partment of American Can Company and 
perhaps most widely known for his dis- 
tinguished service to the War Depart- 
ment in the skillful and tactful develop- 
ment and direction of the canned food 
procurement program for the Armed 
Forees in World War II, died January 8 
at the age of 52. 


Mr. Hamilton, a native of Illinois, 
gained his first experience in the canning 
business with his father in the Waupun 
Canning Company in Wisconsin. For a 
short time he was a canned foods buyer 
with the Great Atlantic and Pacific Tea 
Company. In January, 1936, he joined 
American Can as a salesman in Chicago 


and in 1941 was loaned to the War De- < 
partment as a consultant on canned foods r —_ 
procurement in the office of the Quarter- 

master General. At the conclusion of his or “Aa L Y “oro s 


wartime services in March, 1944, Mr. 
Hamilton was presented with the War 
Department’s Exceptional Service Award 


Quartermaster General. 

Following his war service Mr. Hamil- 
ton became assistant manager of sales and 
for Caneo’s Pacific Division. In 1950 he 
was transferred to the general sales de- 


partment in New York as commodity U M Al 
manager in charge of containers for 


(A Million Dollar Organization is at your service) 


fruits and vegetables. He lived in River- 
dale, New York and is survived by his Manufacturers of Complete Lines of 
widow, Vernetta J., a son Jack H. Hamil- ; 
ton, and his father, Jesse J. Hamilton. 
CLEANERS GRADERS ° WASHERS 

John J. Cerruti, an employee of the 

“lifornia Packing Corporation for 40 BLANCHERS, ETC. 

ars and superintendent of the firm’s 

‘ant No. 11, in Sacramento, California, for 


1ce 1931, died in a hospital in that city 
‘anuary Ist. He was a native of San 


anciseo, Mr. Cerruti had a brilliant PEAS a LIMA BEANS e TOMATOES 
ord as a safety engineer. 
BEETS e STRING BEANS e CHERRIES 


‘eber H. Atkins, president, Gibson- 
Canning Company, Inc., Gibson- 
. Ohio, died at Louisville, Ky., on and other Vegetables and Fruits 
‘mber 23 following complications of 
art attack and pneumonia. His wife, See Latest Models at the Convention 
« C., two sisters and one brother sur- 

» ve. Mr, Atkins headed the Gibsonburg BOOTH No. 5 1 
‘anaing Company, Inc., packers of toma- 
tocs and tomato juice, for a decade, and 
represented the National Can Corp. for a HT NTLEY M A 4 UJ FACTU R | i G C0. 


_ 4 number of years prior to that time. 


The business will continue under the BROCTON, N. Vis U.S.A. 


present capable management of Bernard 
Prehm. 
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DISTRIBUTORS 


NFBA REGIONAL DIRECTORS 


Food brokers elected to serve in 1955 
as Regional Directors of the National 
Food Brokers Association have been re- 
leased by Willis Johnson, Jr., NFBA 
National Chairman. The officials are 
elected each year by their fellow food 
brokers in their respective NFBA ad- 
ministrative regions. 


The names, affiliations and regions are 
as follows: 


1—Ralph G. Crevier, Ralph G. Crevier 
Company, Boston; 2—John R. Ralph, 
G. J. Ralph Company, Syracuse; 3—Wil- 
liam S. Stern, Wm. H. Morse Co., New 
York; 4—Robert C. Stewart, Robert 
Stewart & Sons, Philadelphia; 5—John 
K. Cannon, Wright & Cannon, Pitts- 
burgh; 6—Garrett H. Altvater, A. R. 
McChesney Co., Inc., Washington, D. C.; 
7—Samuel P. MeNeil, M & M Brokerage 
Co., Roanoke; 8—John Purvis, Purvis & 
Company, Charlotte; 9—Arch S. Martin, 
Martin & Zeagler, Inc., Atlanta; 10— 
George E,. Dillworth— Kierce & Dill- 
worth, Ine., Detroit; 11— Robert E. 
Riegler, Chas. A. Riegler & Co., Cleve- 
land; 12—Dan Williams, Dan Williams 
Brokerage Co., Charleston; 13—H. J. 
Thomas, R. K. Gibson Co., Knoxville; 
14—Allen N. Smith, Allen N. Smith & 
Company, Montgomery; 15—William W. 
Wurm, William W. Wurm Co., Chicago; 
16—J. W. Sonnenday, Food Brokers 
Company, St. Louis; 17—Mason Jackson, 
Sr., Mason Jackson Company, Shreve- 
port; 18—S,. N. Bearman, S. N. Bearman 
Brokerage Co., Minneapolis; 19—Harold 
B. West, H. B. West Sales Co., Des 
Moines; 20—M. C. Duffy, Lockhart-Lowe 
Foods, Inc., Kansas City, Mo.; 21—Rich- 
ard W. Kelley, Kelley Brokerage Com- 
pany, Little Rock; 22—Ralph E. Tinkle, 


W. W. Overton & Co., Ine., Dallas; 28— 
Ben H. Hansen, Kelley-Clarke Company, 
Seattle; 24—John B. Smith, John B. 
Smith Brokerage Co., Salt Lake City; 
25—Martin Murdock, M. L. Murdock Co., 
Albuquerque; 26—Raymond L. Theobald, 
Theobald Brokerage Co., San Francisco; 
27—J. Oliver Jones, Jones-Swanson Co., 
Los Angeles; 28—E. P. Magowan, Don- 
ald H. Bain, Ltd., Montreal, Quebec. 


LOCAL BROKER GROUPS 
NAME OFFICERS 


The Maryland Food Brokers Associa- 
tion, Ine., which has just celebrated its 
20th anniversary, has named P. M. 
Chaimson, of Chaimson & Robinson, Inc., 
1955 President. Other officers elected 
were: Michael L. Rodemeyer, Schmidt & 
Rodemeyer, Vice-President; John T. 
Hauck, John T. Hauck & Company, Sec- 
retary; Thompson Wallace, Wallace & 
Dutterer, Inc., Treasurer; Marshall E. 
Pusey, Harry B. Cook Company, and 
F. Earle Gillese, Coulson & Company, 
were named Directors. 


The Houston Food Brokers Association 
have named Jim Folmar, Marrin-Folmar 
Company, President; L. D. Greenwood, 
Robbins-Greenwood Company, Vice-Pres- 
ident, with Raymond Moore, Moore and 
Moore Sales Company, Secretary; and 
F. Kendrick James, James Brokerage 
Company, Treasurer, 


The Oklahoma City Food Brokers As- 
sociation reelected the 1954 slate of 
officers to serve in 1955. They are: 
Dency Henley, R. H. McVay Company, 
President; Harry A. Thompson, Leather- 
man Brokerage Company, Vice-Presi- 
dent; John C. Holmes, McManus-Heryer 
Brokerage - Company, Secretary-Treas- 
urer. 


TRADE PRACTICES 


In furtherance of the program initiated 
last year, the Trade Relations Committee 
of the United States Wholesale Grocers’ 
Association will meet for the second time 
with a like committee of the Grocery 
Manufacturers of America in Washing- 
ton, D. C., on March 3, 1955, according to 
announcement of Harold O. Smith, Jr., 
USWGA Executive Vice President. 


“These discussions were first suggested 
by USWGA President Alfred Dorman”, 
said Mr. Smith. “They met with the 
cordial acceptance of GMA President 
Paul S. Willis and the first of the Con- 
ferences was held in Cincinnati, Ohio, 
October 26, 1954.” 


“At the Cincinnati Conference”, con- 
tinued Mr. Smith, “the following subjects 
were discussed in an exploratory way: 
discriminations in floor display and ad- 
vertising allowances, floor stock protec- 
tion, best uses of manufacturers’ sales- 
men, coupon deals and abuses of coupon 
redemption, and consigned stocks.” 


SUCCESS PATTERNS 


“Suecess Patterns for Wholesale Gro- 
cers” will be the general theme for the 
1955 Annual Convention and Grocery 
Distribution Exposition, sponsored by the 
United States Wholesale Grocers’ Asso- 
ciation, to be held at Miami Beach, 
Florida, May 15-18, according to an- 
nouncement by Alfred Dorman, USWGA 
President. 


According to Mr. Dorman, the 7th An- 
nual Grocery Distribution Exposition, 
held in connection with USWGA’s Miami 
Beach Convention, bids fair to be the 
best and most informative yet held, with 
the demand for exhibit space so great 
that only 18 exhibit booths are now 
available, with four months still to go. 
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RETIRING head of the Connecticut & Western Massachusetis 
Feod Brokers Asseciation, Carl LaFleur, Carl LaFleur Co., left, 
congratulates new president, Thomas A. Margolis, William M. 
Rosen, Ine., right, as Cecil T. Russell, Morris Alper & Sons, Inc., 
vice-president, locks on. Named to the Board of Direetors at 
annual meet'ng, recently, were William Frey, Sr., Frey Sales 
Company, John M. Walton, J. M. Walton & Co., and Nathaniel S. 
Stoddard, Stoddard Sales Company. 
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Tomato Pack Report Accentuates 
Market Strength 


The report of the 1954 tomato packs 
issued by the National Canners Associa- 
tion, Division of Statistics, on January 6 
clearly underlines the reason why the 
markets for whole tomatoes and tomato 
products are in strong position today. 
The report shows the full tomato pack in 
actual cases by can size by state, the 


ecnt smaller than the carryover the pre- 
vious year of 4,958,852 cases, so that the 
total 1954-1955 supply of 25,178,259 
cases for this season was about 2'% per- 
the production of canned whole tomatoes, 
dropped to an insignificant 83,736 cases. 
cont smaller than the 25,800,107 case 
supply last season. 


As had been indicated by ‘earlier re- 
ports, the California pack compared with 
last year was somewhat larger, about 5 
percent. The Maryland pack was also 
larger than last year, about 14 percent. 
The pack in Indiana dropped off about 10 
percent, in Ohio about 24 percent under 
last year. Meanwhile the Ozarks which 
as late as 1952 were a major factor in 
In this connection it is significant to note 
that Virginia and West Virginia made a 
comeback this year. 

It should also be recorded for posterity 


that in 1954 the once proud and mighty 
No. 2 can finally succumbed to the more 


tomato juice, tomato catsup, chili sauce 
and tomato sauce packs by can size. The 
California packs of these latter are also 
shown. In addition, the NCA last week 


TOMATO PACK BY SIZE OF CONTAINER 


issued a report of the 1954 pumpkin and Size 1948 1949 1950 1951 1952 1953 1954 
squash pack and the December 1 stocks No. 2 wnwnmamenmen 12,687,425 10,692,178 10,262,199 13,125,598 8.328.132 9,249,531 1,054,963 
of that item. No stock reports on toma- 47. 263 10,444 150,368 173,815 84,422 103,513- 


No. 1 (Pienic).......... 869,132 826. 775 948,475 1,035,479 908,033 672,958 891,615 
Tall... 


toes or tomato products have been issued 111,777 65,607 121,993 331,458 237,280 198,883 eu. 


at this writing. 204,851 180,950 920,111 2,169,241 6,044,681 8,929,070 11,445,727 
5,574,873 4,970,033 3,527,937 3,324,364 
»702, 424, 5,250,151 4.483.655 4,123,456 4,115,723 
ve accompanying table tha e lf 
tomato pack was the second considerably 21,466,688 18,878,672 18,724,350 27,672,399 25,176,137 20,841,255 20,964,291 
smailer than average pack in a row. The 
TOMATO JUICE PACK * 
1954 pack was less than 1 percent larger Sites ‘ S BY SIZE OF CONTAINER 
hs eat wear Size o ans 
than last year. The July 1, 1954, carry- Container _ per Case 1948 1949 1950 1951 1952 1953 1954 


over of 4,213,968 cases was abo r- en 
) as about 15 pe Indv, 5-6 02... 48 1,289,592 1,641,467 1,776,278 2,916,969 3,149,529 2,850,803 2,351,716 


48 272,552 871.715 415.200 587,661 ‘689.712 42 28 “427.289 
48 12/900 87,497 20,592 19,461 15,000 (e) 

48 382,873 1,071,958 855,393 1,199,856 1,394.274 372,111 
48 1,803,547 438,282 764.499 648,845 1.015.718 ‘998.150 796/481 
48 12,388 14.889 82,279 292.099 (e) 
24 121,095 551.991 337,313 423,187 500,657 927,044 213.346 
24 5,710,643 4,140,679 4,698,171 6,066,927 5,312,820 4.996.331 3.226/320 


1954 CANNED TOMATO PACK 


(In actual cases, all size cans) 
Compiled by NCA, Division of Statistics 


York 12 11,976,408 10,703,381 12,208,173 16,664,296 17,010,781 18,983,597 13,320,858 
988.392 753,190 776,961 1.333.920 ‘658.774 ‘815.761 508,322 

rl 1,157.622 784,624 805,799 1,472,813 1,576,201 1,338,735 1,043,649 
Sei 235,561 991.312 1,199 20,559,673 22,740,658 31,625,534 31,416,590 32,733,466 23,258,942 
698,078 494,368 Includes tomato juice cocktail. (a) Includes all 300 cans from 407 to 412 and be 'nning 
& Ws Wie nce 627,426 964,175 1953 also includes 303’s. (b) Includes 404 cans from 615 to 708. (¢) Included in misceli:neous. 
1,429,918 1,081,712 Included in the 1954 Total figures is the California pack of 7,776,830 actual eases © ->plicd 
1,897,035 1.710.495 the of California. This figure differs from the report published The 
nne e 5 2 Californiz act tela 
76,884 44,120 10,600,341 prove aes! pont change of units per case on the 8 oz. The 1953 California pa: trled 
204,292 83,736 The 1954 24/2 
g pack on the basis of 24/2’s ted to 26,894,000 s s rit wit 7 
427,159 309,375 37,754,000 cases in 1953. 
694,814 583,505" 
6,745,396 7,100,750 
aa _<aaeaeia PACKS OF CATSUP BY SIZE OF CONTAINER 
20,841,255 20,964,291 Units per 1948 1949 1950 1951 1952 19531954 


Glass Bottles: Case 


California to's] poe’ differs from the report 177,571 65.118 57.584 42,629 35.389 (a) (a) 
by the Conner: Teague of California 99,858 15.000 585.052 1,313,482 975,344 930,763 1 °52,503 
chang? of per on 8Z and 303s. 14.778 G46 =9,444.850 12,384.384 18,539,043 16.267.151 15,962.025 17,161,603 
al pack cf ton: o s for 1954 amounted to 1,749,187 1,836,942 1,720,025 $3,887,072 2.027.217 2,114,458 1.255,795 
actual compared with 91,999 38,487 45,553 232,900 336.795 108,262 255,762 
“95 actual caves in 1€53. 
TOTAL..... 16,897,211 10,900,407 14,792.598 24,015,126 19,651,996 19,115,503 20,925,66% 
ve report is 2 s"™»o-ry of reports from 
to mecked tomatoes in The 1954 pack in California reported by the Canners League of California wos 7 712,841 
ly Mia eat estima *s for those firms actual cases. On a case basis this was 6,236.453 cases of 14 ounce bottles, 1,219,247 e> : No. 


rting. California figeres were compiled by 
‘ners League of Colifornia. California 

; include 1953 — 428,389 cases and 1954 — 
actual cases Italian tomatoes. 


6/10s with a miscellaneous of 287,141 cases. These figures are included in the above U.S. Total. 
(a) Included in Miscellaneous. 
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MARKET NEWS 


popular No. 303 in the last of the major 
vegetable packs. The first major shift in 
canned tomatoes occurred in 1952. In 
1953 for the first time the No. 303 was 
the most popular can size for canned 
tomatoes, and in 1954 the 303 accounted 
for approximately 55 percent of the 
tomato pack while the No. 2 was reduced 
to an unimportant 5 percent. 


TOMATO JUICE—The 23% million 
cases of tomato juice packed in 1954, 28 
percent under last year, is the smallest 
since the 1950 pack of 22.7 million cases 
and despite the whopping carryover of 
over 10 million cases on July 1, 1954, 
the 1954-55 supply of 33,371,940 cases is 
14 percent less than the 38,966,854 case 
supply of the previous season. 


The big drop by can size in the pack 
this year was of course in the 46 oz. size, 
as also in the No. 2 and the No. 10. With 
only a half million cases of 10’s packed, 
a shortage in this size is definitely indi- 
cated. 


CATSUP — The 1954 catsup pack, 9 
percent greater than last year’s, provides 
a total 1954-55 season supply of 26,616,- 
254 cases when added to the July 1 
carryover of 5.7 million cases. This fig- 
ure is about 4 percent larger than the 
1953-54 supply of 25.6 million cases. 
Catsup stocks this year, however, are 
more closely held than last. 


CHILI SAUCE—The chili sauce pack 
of 1,979,213 cases was about 23 percent 
smaller than last year’s 2,563,450 cases. 
The 1954-55 supply of 2,863,286 cases is 
about 16 percent under the 3,424,829 case 
figure for 1953-54. 


TOMATO SAUCE—NCA also reported 
1954 tomato sauce pack at 7,059,115 
cases, of which California packed 6,540,- 
165 cases. 


PUMPKIN AND SQUASH—NCA re- 
ports the 1954 pumpkin and squash pack 
at 1,786,281 actual cases or the smallest 
pack since 1950, and about 70 percent 
less than the 2,546,443 case pack of 1953. 
Western States took the hardest bump, 
dropping from 792,516 cases in 1953 to 
243,800 cases in 1954. The pack in IIli- 
nois and Iowa also dropped sharply from 
995,027 cases to 638,607 cases in 1954 
while the packs in New York and Maine, 
Maryland, Delaware and New Jersey, 
Ohio and Indiana, increased slightly. 

Starting with a supply of 3.1 million 
cases in 1954-55 compared with 3.9 mil- 
lion cases last season, the stocks of De- 
cember 1 at 687,511 cases were sharply 
under the 1.9 million cases on hand De- 
cember 1, 1953. Shipments July 1 to 
December 1, 1954, totaled 2% million 
cases compared with 2 million cases for 
the same period in 1953. 


SAUERKRAUT—NCA reports the De- 
cember 1 stocks of bulk sauerkraut in 45 
gallon barrels at 516,653 barrels com- 
pared with 455,328 barrels on hand De- 
cember 1, 1953. The report covers kraut 
in vats and canned kraut converted to 
barrels using 10 cases per barrel. Kraut 
packers started the season on August 1, 
according to NCA, with 269,754 barrels 
compared with 116,128 barrels August 
1, 1953. 


Art Meaker Company is the new name 
of the Food Brokerage business formerly 
operated under the name of Arthur L. 
Meaker of Syracuse, New York. The new 
name says Mr. Meaker, gives cognizance 
to the fact that we are no longer a one 
man concern although the ownership re- 
mains the same. New address of the firm 
is 501 LaFayette Building, 210 E, Fay- 
ette Street, telephone 2-8015. Mail should 
be addressed to P. O. Box 376. 


PACKS OF PUMPKIN AND SQUASH 


Figures refer to Actual Cases, all size cans. 


(a) Included in Other States. 


STATES 1948 1949 1950 1951 1952 1953 1954 
N. Y. & Maine ........... 51,646 48,518 185,301 341,816 487,525 207,308 230,390 
Md., Del. & N 69,815 59,402 173,329 431,936 379,903 77,559 173,734 
Co 81,969 80,248 146,234 207,764 299,855 98,290 110,273 
Indiana 123,014 50,150 205,313 425,322 375,910 90,808 94,170 
Iowa and Neb. ............ 43,705 (a) (a) 84,010 (a) eee 
Illinois & Iowa.......... 995,027 638,607 
45,574 (a) 94,836 276,421 
Western States (c).... 792,516 243,800 
Other States ............ 1,033,817 604,892 469,181 825,500 1,228,214 284,935 295,307 

1,449,540 843,210 1,777,803 3,480,684 4,449,018 2,546,443 1,786,281 


(b) New Jersey only. 
California, Colorado, Oregon, Utah, Montana. 


PUMPKIN AND SQUASH PACK BY SIZE OF CONTAINER 


(c) Western States include 


Can Size 1947 1948 1949 1950 1951 1952 1953 1954 
NO. 154,924 42,098 26,548 124,054 175,813 294,579 
No. 300 121,062 62,339 85,891 199,972 228,334 196,246 225,111 
No. 308 328,982 104,588 239,917 568,297 1,031,440 732,063 368,544 
No. 2% 1,585,839 743,079 494,182 925,509 1,927,738 2,093,810 1,000,864 850,733 
No. 10 630,814 204,619 141,069 354,942 608,814 794,376 513,126 273,159 
Miscellaneous 93,259 9,700 14,494 47,490 erceseeeeese 6,479 29,626 68,734 

Totals... 2,464,886 1,449,540 843,210 1,777,803 3,480,634 4,449,018 2,546,443 1,786,281 
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NEW YORK MARKET 


Steady Demand And Firm Price Basis Looked 
For—Tomato And Pea Supply Tight—Im- 
proved Demand For Corn — Florida Cold 
Helps Northern Beans— Applesauce Steadier 
—Texas Pineapple Offered—Citrus Slightly 
Easier—Board Moves To Control Peach Pro- 
duction — General Increase In Sardines — 
Better Interest In Salmon—Tuna Steady. 


By “New York Stater” 


New York, N. Y., Jan. 13, 1955 


THE SITUATION—In some quarters 
there is evidence of trade improvement, 
especially in canned fish. Inquiries are 
largely in the way of arranging for 
stocks to meet Lenten and early Spring 
requirements. Prices generally for canned 
foods are quite steady, particularly in 
the vegetable group covering such items 
as tomatoes, and tomato products, beets, 
carrots and peas. However, string beans 
and corn remain on the sloppy side. 

As for fruits the markets probably will 
show firmness through the balance of the 
marketing year. Buyers are concerned 
about supplies and leading canners are 
carrying very small unsold stocks of the 
major packs. There is not the demand 
expected for citrus juices and this is re- 
flected in price shading in an effort to 
attract real demand. 


THE OUTLOOK—Many trade inter- 
ests feel that the market will meet with 
a better trade call over the next few 
months and that where there is a supply 
shortage, the price basis will be decidedly 
firm. There is also an idea that on such 
vegetable products as string beans and 
corn, the demand will gain especially as 
the price position of both items is very 
attractive. Some fish packs are held cer- 
tain to be exhausted before long. Demand 
for fruits certainly will hold inasmuch 
as many of the distributing outlets are 
now carrying only limited quantities. 


TOMATOES—Only limited stocks are 
available in most markets. In the East, 
the supply is extremely tight and in 
some instances where there is any appre- 
ciable supply, the packer is inclined to 
withhold offerings. The belief is that a 
better price will prevail later. Standard 
‘303s are quoted nominally from $1.22% 
to $1.25 per doz. f.o.b. and for 10s, the 
best price appeared to be $7.25 per doz. 
f.o.b. Midwest and California market of- 
ferings were also very limited. 


PEAS—Here also the market was firm 
with the understanding that a number of 
Pennsylvania and Maryland canners were 
out of the market. In a nominal way 
standard pod run Alaskas or 4 sieve 
Alaskas were offered at $1.15-$1.20 for 
303s, extra standards at $1.25, extra 
standard 3 sieve Alaskas $1.40 and fancy 
2 sieve Alaskas $1.80. For standard pod 
run sweets where any worth while offer- 
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ings appeared, sellers would not shade 
$1.20, while extra standard sweets, 3 
sieve were $1.45, all per doz. f.o.b. can- 
nery. 


CORN —An exception to the tight 
market supply position is corn. Stocks 
are still heavy, but the demand shows 
signs of improvement probably due to 
the difficulty of buyers in obtaining many 
other canned vegetables. Fancy crushed 
was offering f.o.b. Maryland cannery at 
$1.25 for 303s, extra standards at $1.10 
and standards at $1.00. For fancy whole 
kernel golden the market settled at $1.30, 
with extra standard at $1.10 and stand- 
ard at $1.00. These prices are about the 
low of the year. 


STRING BEANS — Stocks are quite 
heavy, but the trade gave attention to 
the reports from Florida that the greater 
part of the maturing bean crop was de- 
stroyed by the recent cold waves in that 
area. The offerings from that State were 
moderate and sellers were asking $1.05 
for 303s, standard round pod cut greens 
and $1.20 for extra standards, while for 
faney 2, 3 or 4 sieves the asking schedule 
was in the neighborhood of $1.35, all per 
doz. f.o.b. 

Maryland canners were maintaining a 
price of $1.00 for standard cut round pod 
303s. For extra standard there is a broad 
range of $1.10-$1.30 and fancy holds at 
around $1.50 per doz. f.o.b. For fancy 
French style greens the asking level 
ranges from $1.40 to $1.60 and extra 
standard $1.20-$1.25. All were per doz., 


f.o.b. 


APPLESAUCE—The New York City 
Board of Education bougitt for the School 
Lunch Program 2,000 cases, 10s, for de- 
livery through March 10 at $3.86 per 
case and also 6,000 cases, 10s, for deliv- 
ery through to August at $3.95 per case. 

The general market is steadier and 
some interests have expressed the 
opinion that low sellers had at last 
noved the bulk of their surplus stocks. 
‘ew York State canners were asking 
avound $1.40 for 303s, Virginia canners 
‘1.35 and Michigan canners from $1.35 
‘o $1.40 all fancy per doz. f.o.b. 


PINEAPPLE—A development attract- 
“ attention was the offering of sliced 
‘veapple, f.o.b. Texas canneries, at $2.15 
' doz. for 2s and $2.05 for crushed 
is 303s. Canners report quite a fair 
rest in these prices. No fresh devel- 
‘sents came to light in the offerings of 
‘or packs out of Hawaii, with choice 
» held at $2.85 per doz., f.o.b. There 
‘as a moderate movement in juice out 
»! Hawaii and some of the nationally 
advertised brand packers reported an 
improvement in buying in the way of re- 
placements. The market for 2s was 
around $1.10 per doz. f.o.b. 


CITRUS J UICES—Slightly easier price 
offerings have developed in orange and 
blended juices. Competition for business 
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is on a broader scale and as a result price 
shading continues. Some canners, how- 
ever, are withdrawn from the market and 
will not quote openly. They have a good 
stock om hand but apparently will do 
business only on direct contact with the 
buyer. 

The low of the market was 97%%c to 
$1.00 for orange juice 2s, and $2.15 to 
$2.20 for 46 oz., covering both sweetened 
and unsweetened qualities. On blended 
sweetened varities were offered at frac- 
tional declines, at 90c for 2s and $2.05 
for 46 oz., while grapefruit held un- 
changed at 90 to 92%s for 2s and $1.95 
and $2.00 for 46 oz., f.o.b. cannery, per 
doz. 


CALIFORNIA FRUITS—Attention of 
the trade is directed to the efforts being 
made by the California Cling Peach Ad- 
visory Board to get production for 1955 
under control. A very heavy acreage 
looms for the production of cling peaches 
with some 45,000 acres of trees under 
cultivation. There are about 10,000 acres 
of non-bearing clings. The board believes 
that granted good weather during the 
growing period there will be a heavy 
yield. This probably will be greater than 
canners can absorb as their share of the 
yield, even with a good domestic buying 
trend and opening of foreign outlets. 
This season, with controls, the situation 
worked out well, although bad weather 
undoubtedly had a share in cutting pro- 
duction. 

Meanwhile, the demand for peaches, 
clings, now is very good and the markets 
are firm with unsold stocks held by pack- 
ers reduced to a minimum. Choice yel- 
low cling halves, 24s, are bringing $2.70 
a doz. f.o.b. cannery. 

While the pear pack is above recent 
years, there is no easing of the price 


‘schedule and canners have been moving 


fairly good quantities against contracts. 
Fruit cocktail, fruits for salad and most 
of the minor fruit packs are in demand 
with the impression that many buyers 
were carrying stocks unusually light for 
this season of the year. 


SARDINES—The $7.00 per case price 
made its appearance quite generally in 
this market for keyless quarters, f.o.b. 
cannery. There is no actual shortage of 
supplies, but prices stiffened mainly on 
the persistent demand and the belief in 
many quarters that if the present rate of 
disappearance is maintained, the market 
will come to the end of the season with 
a limited carry over. 


SALMON—A little better interest de- 
veloped in this market, but the supply 
shortage is quite noticeable. It is evi- 
dent that many buyers are moving in an 
effort to get their holdings to a point 
where they will have enough on hand to 
meet the Lenten and early Spring de- 
mands. They may have considerable trou- 
ble doing this for the offerings of any 
size are confined to a few packs. Pinks, 


cohoes and Copper River sockeye are 
about out of the market at the moment. 
There is also a great shortage of Colum- 
bia River qualities. Chums are offered at 
$16.00 for 1s tall and $9.50 for halves, 
but these are subject to withdrawal 
without notice on the part of West Coast 
sellers. 

Puget Sound sockeye salmon was of- 
fered by some sellers only on the basis 
of halves, and they will not. shade $16.50 
per case f.o.b. cannery. 


TUNA FISH—The market was very 
steady, but the business was confined 
mainly to fill-in quantities at the moment. 
The main item of interest is the develop- 
ment of prices for raw fish on the part 
of West Coast fishermen which will be 
offered to canners for the 1955 season. 
So far no agreement has been reached. 
Most distributor outlets in this area were 
reported as carrying domestic stocks suf- 
ficient to meet their Lenten and early 
Spring requirements. Fancy white meat 
albacore, solid pack, was priced at from 
$13.75 to $16.25 per case, f.o.b. cannery. 
While one featured canner offered a $1.00 
per case advertising allowance to buyers 
on this white meat, another nationally 
advertised canner withdraw all allow- 
ances. Japanese tuna was offered in 
brine for solid pack on the basis of $12.25 
to $12.50 per case for halves white meat 
and around $10.00 for light meat, ‘ex- 
warehouse, New York. 


CHICAGO MARKET 


Replacement Buying On Broad Scale—Apple- 
sauce Quiet—More Interest In Tomatoes— 
Bean Offerings Plentiful—Peas In Excellent 
Fesition—Corn Movement Above Last Year 
— Citrus Eased Slightly — Salmon Supplies 
Tight—Shipping Instructions On Fruits 
Requested. 


By “Midwest” 


Chicago, Ill., Jan. 13, 1955 


THE SITUATION—As far as the Chi- 
cago market is concerned the new year 
started off on the right foot as dis- 
tributors have already shown a fairly 
broad demand for all kinds of canned 
foods. It’s true that orders are not of 
the volume kind but they do indicate 
goods are moving. Buying has been on a 
restricted basis for some time now in 
anticipation of year end _ inventories 
which are now either out of the way or 
are in the process of being checked. As 
a result, the trade have been coming into 
the market this week with orders to 
round out their stock. 

Markets continue generally on the 
firm side although there is considerable 
pressure developing to sell beans which 
are being offered from all parts of the 
country where beans are produced. Corn 
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too, is still very much on the burden- 
some side but this market has been 
stable at current prices for the past few 
weeks although unsold stocks would in- 
dicate there will be little chance to im- 
prove this market until the new pack 
rolls around. There is every indication 
that the new pack will find fewer can- 
ners operating and a considerable cut- 
back in production which should get 
prices back to where they belong. Coast 
canners are beginning to push for ship- 
ping instructions against goods sold but 
unshipped which makes it appear ship- 
ments during the last few weeks haven’t 
been what they would like to see. How- 
ever, the stock position of fruits gen- 
erally is such that everyone expects this 
market to continue on the firm side for 
some time to come. 


APPLESAUCE — The sauce market 
has been a quiet one for the past thirty 
days simply because the trade covered 
quite heavily during November before 
current higher prices became effective. 
Sauce moved at a fast pace for some 
time before the price advance and stocks 
are apparently heavy at all distributing 
levels. Prices are firm at a bottom of 
$1.40 for fancy 303s and $7.75 for tens 
out of New York. One offering of of 
quality merchandise did make an appear- 
ance here last week at considerably less 
money but had no effect on the general 
market. 


TOMATOES — Chicago buyers are 
again beginning to show some interest 
in offerings of tomatoes and are finding 
local canners have firm ideas on what 
they have left to sell. Fancy whole to- 
matoes in #2 cans are bringing $2.25 to 
$2.50 and there are not many around. 
Extra standards are held at a bottom of 
$8.75 for tens, $2.40 for 2's, $1.50 for 
303s and $1.10 for ones with competitive 
quotations ranging upward from these 
levels. Standards are listed at $1.05 for 
ones, $1.35 for 303s and $2.20 for 2%s 
with no tens offered. Canners should have 
things all their way if tomatoes continue 
to move at anything like a normal pace. 


BEANS—It seems as though every 
bean canner in the country has beans 
to sell, at least as far as green beans are 
concerned, and is making a determined 
effort to sell them. Prices are unchanged 
but there are indications of trading par- 
ticularly in the case of lower grades. 
Fancy three sieve cuts are listed and 
selling on the basis of $1.50 for 303s and 
$8.25 for tens with fancy wax bringing 
$1.60 and $9.00. Good extra standard 
wax beans are actually getting scarce 
and many canners are going to be short. 
However, this is the exception to the 
market in general as there are plenty 
of green beans of all grades. 


PEAS—This market ecentinues in ex- 


cellent shape as peas appear to be in a 
stronger statistical position than for the 
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past few years. It is estimated that there 
are 4 million less cases than last year 
with the shortest items appearing to be 
Fancy 2 sieve Alaskas and sweets along 
with extra standard threes and all stand- 
ards. Fancy three sieve Alakas are firm 
at $1.65 while extra standard threes are 
bringing $1.40 to $1.45. Standard peas 
are listed at $1.20 to $1.25 for 4s and 5s 
with threes at slightly more money where 
they can be found and the new pack is 
still almost six months away. 


CORN — The movement of corn con- 
tinues up over last year and standard 
grade seems to have leveled off at $1.00 
for 308s. Also lower grades appear to 
be in better position than fancy with 
whole kernel particularly burdensome. 
The latter grade is selling here at $1.20 
for both cream style and whole kernel 
but cream style may soon bring a slight 
premium. 


CiTRUS — Orange juice prices have 
slippec slightly to where 46 oz. can now 
be purchased on the basis of $2.15 with 
2s ot $.971%. Blended is generally offered 
at $2.0242 and $.921% while grapefruit 
juice is strong at $1.85 and $.871%. The 
citrus industry is breaking this month 
with a nationwide advertising campaign 
which will be an all-out affair and should 
give sales a shot in the arm. 


SALMON — Unsold supplies are get- 
ting much tighter and buyers here are 
having some difficulty finding the kind 
and quantity of salmon that is needed. 
Tall reds are not too easy to find at 
$28.00 and tall pinks are just about a 
thing of the past. Even good quality 
chums are not too easy to find and it’s 
beginning to look like a complete clean 
up on certain items long before another 
pack rolls around. 


WEST COAST FRUITS—Activity con- 
sists mainly of instructions against pre- 
vious commitments along with a demand 
for the items that are either in very 
short supply or cannot be found at all as 
is the case of fruit cocktail in tens. Can- 
ners are showing an inclination to prod 
for shipping instructions on goods sold 
but as yet unshipped and the market 
pricewise remains strong. 


CALIFORNIA MARKET 


Cold Weather Pays A Visit—— Dry Beans 
Below Last Year—Applesauce Prices At Low 
Ebb — Interest In Elbertas — Pears Moving 
Well—Cold Increases Interest In Vegetables 
—Tuna Stronger—Sardine Demand Steady. 


By “Berkeley” 


Berkeley, Calif., Jan. 13, 1955 


Cold weather has swept over most of 
California but little damage has been 
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done to crops other than citrus and this 
has not been at all heavy to date. Plant- 
ing of spinach has been delayed in some 
areas but this is not expected to cut 
down the size of the crop. Canners re- 
port a steady shipping business on most 
lines but new business is scarcely as 
heavy as some had anticipated. Opinions 
seem quite general that 1955 will prove 
a more satisfactory year for the food 
industry than has been the case for some 
time. 


DRY BEANS — Prices of California 
dry beans are slightly below those of a 
year ago, on the average, and late re- 
ports indicate that growers have more 
than twice the quantity under support 
they had in December of the previous 
year. Prices during the first week of 
1955 averaged close to 25 cents per 100 
pounds lower than a year earlier, but 
with some varieties higher. In general, 
the greatest declines were in the lima 
varieties and certain colored classes in 
greater supply than last season. Small 
White, Red Kidneys and Blackeyes, in 
which canners are especially interested, 
show substantial advances, reflecting 
smaller supplies. During the week some 
small purchases of Small Whites were 
made by canners at $11.15-$11.25 per 100. 


APPLESAUCE—The California apple- 
sauce market continues a rather mixed 
one, with prices at low ebb for the sea- 
son. Sales are being made at $1.40 for 
No. 308 fancy and at $1.30 for choice, 
but there are reports of even lower prices 
on the part of some. No formal an- 
nouncement has been made of the size 
of the pack, but it is known to have been 
a large one. Packs in some other parts 
of the country have also been large, with 
operators attempting to dispose of some 
of their surplus here. 


ELBERTAS — Canners are reporting 
increased interest in Elberta peaches, 
with this item selling unusually well in 
some markets. This year’s pack was a 
large one in California, in contrast to a 
lighter -than-expected one cling 
peaches. Opening prices are still in effect 
on freestones, while several advances 
have been made on clings by some lead- 
ing canners since last August. Most of 
the recent sales of Elbertas seem to have 
been on the basis of $3.35 for No. 2% 
fancy and about $2.90 on choice in this 
size. Some sales of the latter have been 
reported at $3.00, and even more for 
especially attractive fruit. 


PEARS—Pears were a large pack last 
season on the Pacific Coast but this fruit 
has been moving off well at opening 
prices. Special interest is being shown 
just now in the No. 10 size, with choice 
moving at $12.65 and standard at $11.65. 
Buyers have been mindful of the fact 
that No. 10s in almost the entire fruit 
list have been scarcer than other sizes 
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and are anticipating their needs rather 
fully. 


VEGETABLES—With winter weather 
rather a severe type prevailing 
ihvoughout much of the country, renewed 
interest is being taken in some of the 
canned vegetable lines. Sales of fea- 
tured brands of Northwest pack corn are 
reported at $1.5742 for No. 303 cream 
style and $1.00 for buffet. Brine pack 
whole kernel golden is moving at $1.52% 
for No. 308 and at $1.02'% for buffet. 
reatured lines of Northwest pack lima 
beans are priced at $2.55 for No. 303 and 
$1.35 for buffet, with extra standards 
moving at $1.25. Green beans of Cali- 
fornia pack are moving at $1.55 for extra 
standard, 5-sieve in the No. 303 size, with 
6-sieve cut at $1.45. Pumpkin of North- 
west pack is moving at 97% cents for 
No. 303 and at $1.35 for No. 2s. 


TUNA—The canned tuna market seems 
a little stronger than in recent weeks, 
with buyers commencing to prepare for 
the Lenten season. Much of the business 
of late has been on this basis: fancy 
white meat halves, $13.75; fancy light 
meat, $11.75; standard light meat, 
$11.25; chunk, $11.00, and grated, $8.50. 


A record pack of tuna was made in 
California in 1954, with this estimated at 
approximately 9,000,000 cases. In 1953 a 
record pack of 8,278,700 standard cases 
of 48 14’s was made. During 1954 im- 
ports of frozen tuna accounted for 
slightly more than 40,000 tons, as com- 
pared with imports of 8,200 tons in 1950. 


BETTER INSECTICIDE 
COMBINATIONS FOR 
CALIFORNIA CITRUS PESTS 


Oil and parathion, both indispensable 
insecticides to the California citrus grow- 
er, can be even more valuable when com- 
bined into a single orchard spray, accord- 
ing to USDA entomologists. 

Their research at the Whittier, Calif., 
station of USDA’s Agricultural Research 
Service has shown that: 1. Against the 
California red scale on lemon and orange 
trees, most effective treatment is 1 gal- 
lon of oil and 1 pound of 25 percent 
parathion per 100 gallons of spray. 2. 
Against the citrus red mite on these 
same trees, best combination is 1.8 gal- 
lons of oil and % pound of 25 percent 
parathion. 

In terms of insecticidal effectiveness, 
these recommendations are clear-cut, 
entomologists say. However, tree safety 
must also be considered, and both com- 
binations can cause excessive leaf drop, 
fruit drop, and, especially on oranges, 
twig dieback. Injury is more likely to 
occur if trees are under stress due to hot, 
dry weather or other causes. 

Neither combination should be used on 
damage-susceptible navel oranges—par- 
ticularly since parathion alone still pro- 
vides good control of California red scale 
on this fruit. On Valencia oranges heavy 
with scale, growers can rely on a weaker 
combination spray in the spring—1 gal- 
lon of oil and % pound of 25 percent 
parathion—and follow with the heavier, 
recommended spray combinations in sum- 
mer or fall, after harvest. 


The new tests show light oil does just as 
well against scale and with less danger 
to trees. Sprayed with the light oil- 
parathion combination, mature lemons 
were less likely to drop from the trees 
and there was less bronzing on both 
lemons and Valencias than when heavier 
oils were used. On Valencias, use of the 
light oil combinations from late October 
through December did not result in a 
loss of soluble solids. Treatment during 
this period with heavier oils and para- 
thion caused a 5 percent loss. 


USDA PURCHASES 
CONCENTRATED ORANGE JUICE 

The U. S. Department of Agriculture 
announced December 21 the purchase of 
129,565 cases of 12 No. 3 cylinder cans of 
concentrated orange juice at an average 
cost of $6.98 per case, f.o.b. processors’ 
plants. Purchases were made under Sec- 
tion 6 of the National School Lunch Act 
of 1946. 

This concentrated orange juice, all 
from Florida processors, will be delivered 
during the period January 10 through 
February 12 to schools participating in 
the National School Lunch Program. 

These acceptances, which complete the 
purchase of this product, were made pur- 
suant to purchase specifications mailed 
to concentrate processors on December 
8, 1954. 


SPINACH ACREAGE 


According to a January 10 Crop Re- 
porting Board report, the 1955 winter 
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The entomologists’ concern for tree and early spring acreage of spinach for . 

SARDINES —The sardine catch in safety has resulted in a promising new processing in Texas and California is 7 
California has eased off of late and the development —use of a  lighter-than- expected to total 12,600 acres. (Texas 7 
season will soon be at an end. The de- normal oil in the combination sprays. 5,000 and California 7,600.) Such an 7 
mand for the canned item is fairly steady Though initial good results have made acreage would be 1 percent more than a 
at $5.75 for No. 1 tall natural, and at them hopeful, researchers caution grow- the 12,500 acres planted lest year but 20 a 
$7.50 for 1 lb. ovals in tomato sauce. The ers to try the light oil-parathion spray percent below the 1944-53 average of . 
manner in which this fish has returned to on a limited basis first, until more infor- 15,800 acres planted. Practically all the a 
the canning industry may be judged from mation is accumulated. acreage in Texas is in the irrigated sec- a 
he fact that for the season through De- Heavy oils have long been favored in tions of the: Lower Valley, Winter Gar- Es 


ember 31, 63,572 tons were delivered to 
aners, against 2,412 for a like period 
1953. 


sprays because most growers believe that 
they provided longer-lasting effectiveness 
against these two important citrus pests. 


THERE IS A REASON WHY... 


YOU GET RESULTS 


| thru 


FOR LONG LIFE + USE THE BEST 


den, and Eagle Pass districts. No acre- 
age is expected to be planted this year 
in the Coastal Bend. 


Plastex or Cellu-San Treated 


T.C.T. WANT ADS 


Prices Upon Request 


RIVERSIDE MANUFACTURING CO. 
MURFREESBORO Phone 2621 NORTH CAROLINA 


YOu REACH THE MEN WHO BUY 


i THE CANNING TRADE January 17, 1955 19 


; 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
ASPARAGUS 
Calif., Fey. All Gr. No. 2 
Nominal 
BEANS, STRINGLESS, 
MARYLAND 
Fey., Fr. Style, 8 o2............. -95-1.00 
1.45-1.60 
No. 2 1,.85-1.90 
No. 10 8.00-8.25 
Ex. Std., Cut Gr., § 02, ......0. -90-.95 
1.15-1.30 
No. 10 7.25-7.50 
Std., Cut, Gr., No. 303........ 1.00-1.10 
No. 2% 1.70 
6 :25-6 :50 
NEW York 
Wh., Fey., 2 sv., No. 303....2.50-2.75 
3 sv. 2.25 
Cut, Fey., 3 sv., No. 308....1.50-1.55 
No. 10 8.25 
Fey., 4 sv., cut, No. 308.......... 1.47% 
No. 10 
Ex. Std., Cut, No. 308.......... 125-1. 30 
No. 10 6.50-7.00 
BO, BOB 1.15 
Fey., 4 sv., cut, wax, 
1.55-1.60 
WISCONSIN 
Wh., Fey., 2 sv., No. 308....2.50-2.55 
RO 13.50-13.75 
No. 10 12.25-12.50 
Ex. Std., 3 sv., No. 308...... 1.90-2.00 
Cut, Fey., 3 sv., No. 3038....1.50-1.55 
8.25-10.50 
4 sv., No. 303.. .-1.40-1.45 
8.00-9.50 
Ex. Std., 4 sv., No. 303......1.30-1.45 
No. 10 7.50-8.00 
Ex. Std., 5 sv., No. 303........ 1.20-1.25 
No. 10 6.50-8.00 
4 sv. 1.45-1.50 
5 sv. 1.25-1.30 
No. 10 6.00 
N.W. Blue Lake 
Fey., 3 sv., cut, No. 303.......... 1.9714 
No. 10 10.75 
BEANS, LIMA 
Tri-States, No. 303, All Gr. 3 
2.40-2.45 
Small 2.20-2.25 
Medium 1.85-1.90 
Gr. & White, Ex. Std..............0...00 1.50 
Std. 1.25-1.35 
MIDWEST 
Fey. Tiny Gr., No. 3038.........000s0000 2.45 
No. 10 12.00 
Fey. Gr. & Wh., No. 303............000 1.60 
No. 10 9.50 
BEETS 
Md., Fey. cut, Diced 303s....1.00-1.05 
Fey., Sliced No. 303... .1.15-1.20 
WISCONSIN 
No. 303 1.15-1.20 
5.75-6.00 
Diced, No. 808. -80-.90 
No. 10 4.25-4.75 
Cut, No. 303 -90 
No. 10 3.50-3.75 


N. Y. Fey., Cut & Diced 303s..1.05-1.10 


Sliced 303s 1.25 
Texas, Fey., No. 303...........0 1.05 
No. 10 5.25 
CARROTS 
Wis., Fancy, Diced, 
No. 3038 10 
No. 10 5.25-5.50 
Md., Fey., Diced, No. 303.......... 1.00 
No. 10 5.50 
CORN— 
MARYLAND 
W.K. Gold., Fey., No. 8 oz... .90-.95 
1.30-1.45 
No. 10 .. 8.00 
No. 10 7.00 
1.00-1.05 
No. 10 ne 6.50 
Shoe Peg, Fey., No. 303......1.60-1.65 
No. 10 8.00-8.50 
C.S. Gold., Fey., No. 308......1.25-1.30 
-+.8.00-8.25 
1.10-1.15 
7.00 
1.00-1.05 
6.50 


MIDWEST 
W.K. Gold., Fey., No. 3038..1.20-1,25 


12 oz. vac 1.22% 
No. 10 7.50 
Bx. Btd., Mo. 1.05-1.15 
No. 10 6.00-7.00 
Std., No. 303 1.00 
No. 10 5.50-6.25 
C.S. Gold., Fey., No. 303..1.20-1.3215 
7.5028.25 
Ex. Std., No. 1.05-1.15 
No. 10 7.00-7.75 
Std., No. 303 1.00-1.05 
No. 10 6.50 
Co. Gent. W.K., Fey., 8 02......... . 90 
No. 303 1.3214 
No. 10 7.75 
C.S. Fey., 8 oz 95 
No. 303 .. 
No. 10 
PEAS 
MARYLAND ALASKAS 
No. 303, Ex. Std., 2 sv....... 1.50-1.55 
4 sv. 1.25-1.30 
Std., 4 sv. 1.20 
MARYLAND SWEETS 
4 sv. 8.75 
Ex. Std., Unagr., 8 -85-.90 
No. 303 1.30 
No. 10 7.00 
‘Mipwest ALASKAS 
1.55-1.65 
2.45-2.50 
Fey., 2 sv., 8 02 1.45 
No. 303 2.00-2.15 
No. 10 12.50 
Fey., 3 sv., 8 oz 1.10 
No. 303 1.65 
No. 303 1.65 
No. 10 10.50 
1.40-1.45 
No. 10 8.00-8.50 
No. 303 1.30 
No. 10 7.25-7.50 
No. 10 : 6.75 
MipwWest SWEETS 
Bey... B 1.071%4-1.10 
No. 303 1.65 
No. 10 8.75-9.00 
Fey., 4 sv. 1.00 
No. 303 1.50 
No. 10 8.25-8.50 
No. 303 .. 1.45 
No. 10 8.00 
Fey., Ung., No. 1.50-1.55 
Std., 2 sv., No. 303..... 1.65 
Ex. Std., 4 sv., Ung., 8 0z... .85-.874%4 
No. 303 1.25-1.30 
No. 10 7.50-7.75 
No. 303 1.25 
No. 10 7.50 
Std., Ungr., No. 1.20-1.25 
No. 10 7.00 
No. 303 1.20 
No. 10 6.75-7.00 
POTATOES, SWEET 
Md., Fey., Sy. Pack, 
No. 21% 2.20-2.30 
No. 3 Squat 2.10-2.20 
No. 10 9.75-10.50 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.00 
(mom.) 5,15 
SATTERKRAUT 
Midwest, Fey., No. 303.... .92%-.95 
No. 2 1.05-1.07% 
No. 2% 1.25-1.30 
No. 10 4.20-4.40 
1.15-1.30 
No. 10 3.90-4.25 
No. 10 5.15 
SPINACH 
Md., Fey., 8 oz. 80 
No. 303 1.15 
No. 2 1.20-1.25 
No. 2% 1.60-1.65 
No. 10 5.75-6.00 
Ozark, Fey., No. 308 ............ 1.10-1.15 
No. 2% 1.45-1.55 
4.50-5.00 


CANNED FOOD PRICES 


Calif., Fey. 


1.10-1.121% 
No. 2% 1.55-1.60 
4.50-4.60 
TOMATOES 
1.25-1.30 
No. 2 1.35-1.40 
No. 2% 2.00-2.15 
No. 10 7.25-7.50 
No. 10 8.00-8.25 
New York, Fey., Wh., 
No. 2 2.50 
No. 10 8.50-8.75 
INDIANA, Feey., No. 2.15 
2.25-2.50 
No. 2% 3.25 
No. 2 1.60-1.70 
No. 2% 2.40-2.50 
No. 10 8.75 
Std., No. 1 1.05 
No. 2% 2.20-2.25 
No. 10 Nom. 
Calif., Fey., S.P., No. 308............ 1.70 
No. 2 2.00 
No. 2% 2.50 
No. 10 9.50 
Ex. Std., No. 4001.45 
No. 2 1.65 
No. 2% 2.10-2.15 
No. 10 7.50-7.60 
Std., No. 303 1.30 
No. 2 1.45 
No. 2% 1.85 
No. 10 7.00-7.25 
No. 303 1,25 
Fla., Std., No. 1.25-1.30 
No. 10 7.00 
TOMATO CATSUL 
Calif., Fey., 14 001.75 
No. 10 
11.50-12.00 
1.60-1.65 
10.75-11.00 
TOMATO PASTE (Per Case) 
7.50 
No. 10 (per doz.).... 11.75 
Bid., Fey., 100/6 OB. 6.00 
TOMATO PUREE 
Calif., Fey., 1.045, No. 2........000 1.65 
No. 2% 1.95 
No. 10 6.50 
No. 10 6.50-6.75 
Md., Fey., 1.06, No. 10 
1.045 No. 
No. 10 
FRUITS 
APPLE SAUCE 
No. 10 7.75-8.00 
Calif. (gravensteins) 
No. 10 9.00 
N.Y. Apples, fey., sl., No. 10....10.25 
APRICOTS 
Halves, Fey., 8 1.35 
No. 303 2.10-2.15 
No. 2% 3.50-3.60 
No. 10 12.00 
Choice, 8 oz 1,20-1.25 
No. 303 2.00-2.10 
No. 2% 3.10-3.20 
No. 10 11.00 
No. 10 9.85-10.10 
Whole, Unp d, No. 303 1.70 
2.75-2.80 
Whole Peeled, No. 3038.........0000 2.20 
No. 2% 8.55-8.65 
No. 10 12.10-12.35 
CHERRIES 
R.S.P., Water, No. 303........2.30-2.40 
No. 2 2.60-2.65 
No. 10 18.25-18.75 


N.W., Calif., R.A., Fey., 8 02.....1.75 


No. 303 3.05 
No. 2% 5.00 
No. 10 17.90 
Choice, 8 oz. 1.65 
No. 3038 2.90 
No. 2% 4.60 
No. 10 16.60 
Std., No. 2% 4.25 
No. 10 15.10 
COCKTATL 
Fey., No. 303 2.25 


No. 2% 3.45-3.60 
12.80-13.25 
2.15-2.20 
No. 2% 3.35-3.50 
No. 10 12.25 
PEACHES 
Calif., Cling, Fey., 
1.80-1.82%, 
No. 2% 2.85-2.90 
10.25-10.60 
Be. GOB 1.70-1.75 
2.70-2.72%, 
No. 10 9.60-9.85 
No. 2% 2.45-2.471%4 
No. 10 8.75-9.00 
Water Pack #10 7.40-7.50 
S. p. pie #10 ....... -9.25-9.45 
Elberta, Fey., No. 3.35 
PEARS 
No. 21% 3.85-3.90 
No. 10 13.50 
Choice, No. 303 2.20 
12.50-12.65 
2.00 
3.00-3.15 


N. W. Bartletts, No. 244, Fey...3.85 


Choice 3.50 
Standard 3.15 
13.50 
Choice 12.65 
Standard 11.55 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2......... 2.85 
No. 2% 3.30 
No. 10 12.60 
Crushed, No. 2 2.40 
No. 2% 2.95 
10.10-10.45 
Choice, Sl., No. 2 2.40 
No. 2% 2.85 
No. 10 12.00 
Std., Half Slices, No. 2.............. 2.25 
No. 2% 2.70 
10.60-10.80 
PRUNE PLUMS 
No. 10 
Choice, No. 
No. 10 
No. 2% 2.25 
No. 10 7.75 
JUICES 
CITRUS. BLENDED 
-90-.95 
46 oz. 2.00-2.05 
No. 10 4.40 
GRAPEFRUIT 
-90-.921, 
46 oz. 1.90-1.95 
No. 10 3.90 
46 oz. 2.15 
ORANGE 
46 oz. 2.15-2.25 
No. 10 5.00 
PINEAPPLE 
Hawaiian, Fey., No. 1.10 
46 oz. 2.387% 
No. 10 5.00 
TOMATO 
46 oz. 2.40-2.50 
46 oz. 2.50-2.60 
46 oz. 2.35-2.40 
No. 10 4.50 
46 oz. 2.25-2.50 
No. 10 4.60 
FISH 
SAILMON—PER CASE 
Alaska, Red, No. 1T........ 28.00-29.5( 
14's 16.00-16.5° 
P.S. Sockeye, No. IT ...... 27.00-28.0( 
14's 16.50-19.00 
Pink, Tall, No. 1 (nom) 20.00-21.0¢ 
13.50 
Chums, Tall, No. 16.00 
9.50 
SARDINES—PeEr Case 
Maine, Oil Keyless.................. 7.00 
Calif. Ovals 48/1’s per case........ 7.50 


CASE 


Fey., White Meat, 14’s....13.75-16.25 


Fey., Light Meat, 14’s......11.50-13.00 
11.25 

Chunks 11.00 
Grated 8.60 


$ 
§ 
5 
4 
4 


